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Digital Marketing and Communications Officer
  
	Job description 



Department:			Marketing 
Location: 			St Catherine’s Hospice 
Responsible to: 		Marketing Manager or CRM Manager    
Salary: 			£27,838 FTE 0.6 Part time 3 days per week 
	Job Summary



The Digital Marketing Officer is responsible for delivering effective and data-driven digital marketing activity that supports the hospice’s income generation and engagement goals. The role focuses on improving website performance, search engine visibility, the strategic use of digital advertising to attract and retain supporters and supporting the delivery of the CRM strategy. 
This role will lead on the optimisation of organic search (SEO), management of the Google Ad Grant, and planning and execution of paid digital campaigns. The postholder will also contribute to the ongoing development and improvement of the hospice website and will work closely with the CRM Manager to ensure digital activity is aligned with supporter engagement strategies.
	Main Duties and responsibilities 


Duties include: 
· Collaborate with the CRM Manager to support email creation, digital communications, automation, and data-led campaigns.
· Work with internal teams and external agencies to ensure the website is user-friendly, accessible, and continuously improved based on analytics and user behaviour.
· Monitor and report on the performance of digital marketing activity using tools such as Google Analytics, Google Search Console, and ad platform dashboards.
· Stay up to date with developments in digital marketing, identifying opportunities to enhance performance and test new approaches.
· Ensure digital marketing activity complies with data protection regulations and reflects the hospice’s tone and values.
· Improve website visibility and performance through the development and delivery of an effective Search Engine Optimisation (SEO) strategy.
· Manage the hospice’s Google Ad Grant account, ensuring full and compliant use of the budget and optimising ad performance.
· Plan, execute, and evaluate paid digital advertising campaigns (e.g. Google Ads, social media advertising) to support fundraising, events, and awareness goals.
· Support the social media lead by managing the creation of relevant assets 
· Posting organic social content where required
· Developing and managing influencer campaigns / activity   
· Carry out additional duties as reasonably required by a Director, commensurate with the role.

Volunteers: 
The Hospice has the advantage of being supported by a number of volunteers. 
If a volunteer is assigned to assist you at any time, you will still retain responsibility for the requirements of this job in terms of accuracy, efficiency and standards of completion. You will also ensure good communication and be mindful of your responsibility towards that volunteer in terms of Health and Safety.
Confidentiality: 
You should be aware of the confidential nature of the Hospice environment and/or your role. Any matters of a confidential nature, relating to patients, carers, relatives, staff or volunteers must not be divulged to any unauthorised person.
Data protection: 
You should make yourself aware of the requirements of the Data Protection Act and follow local codes of practice to ensure appropriate action is taken to safeguard confidential information.



	Person specification 



Qualifications: Essential
· Degree or equivalent experience in Marketing, Data Analytics, Business, Communications, or a related field.
Qualifications: Desirable
Professional certifications 
· CIM (Chartered Institute of Marketing)
· IDM (Institute of Data & Marketing)

Relevant experience: Essential
· Broad experience in digital marketing
· Experience in managing website content and optimisation 


Relevant experience: Desirable 
· Familiarity with managing Google Ads and/or Google Ad Grants
· Experience working with CMS platforms (e.g. WordPress).
· Familiarity with Google Tag Manager and Google Analytics 4 (GA4).
· Understanding of supporter engagement or digital fundraising in a charity context
· Experience of working with influencers 

Key Skills and Abilities: Essential 
· Understanding of digital campaign metrics and reporting tools.
· Ability to work collaboratively across teams and with external partners
Key Skills and Abilities: Desirable
· Strong copywriting and content editing skills for web and digital channels
· Understanding of organic social strategy
· Practical experience of organic social 

Other: 
· Display Hospice values & behaviours at all times 
· Sufficient personal resources to work in a palliative care setting 
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This job description is not exhaustive but provides an outline of duties and responsibilities. It does not form part of the contract of employment and will be subject to periodic review with the post holder 
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